THE CREATIVE PROCESS
Roughs Assignment Marking Scheme (Worth 15% of final mark)


	Concept Ideas 
	
	

	5 Roughs

(3 marks each)

	
• 5 rough layouts (use template or your own paper), 
  hand drawn in pencil or marker ideally. 
• Each rough contains a headline and visual.
• Roughs show a range of different ideas.
• Ideas are original and creative
• Each idea states the fact and benefit
  as listed in your strategy. 
• Ideas are clearly communicated and
  consumer benefits are clear.
• Ideas address the target group stated
  in your creative strategy.
• Ideas contain your product and/or brand logo.
• The tone and manner of your ideas is suitable for your brand and target and is consistent with your strategy. 

	






15

	



Deductions:



	• Ideas not clear or comprehensible.
• Ideas lack creativity and originality. 
• Doesn’t follow template.                          
• Not submitted to Slate as a single PDF.
• Poorly executed and presented ideas.
• Missing a headline or visual or any other important element to help make ideas clear.
	

	Missed Deadline
	
Mandatory submission. 
Late PDF uploads to Slate: 
After deadline –10%; After 24 hours –30%; After 48 hours –50%; After 72 hours = grade of 0

	

	Total
	
	
15





